Sample Media Release 

THESE STREETS ARE MADE FOR WALKING

Imagine a neighbourhood where the kids walk to school every day, people stop to chat on attractive, well-kept footpaths as they stroll to the shops, cars drive safely and watch for children and walkers, and everyone comments on how much better they feel since they started walking again.

That’s the vision the residents of [insert suburb or town] have for their community – and it’s a vision that’s led them to form the [insert group name].

[Group name] isn’t just about idle day-dreaming though – they’re already working hard to make sure their local streets become better for walking, and they’re encouraging others to get involved.

‘There are so many ways that encouraging walking benefits communities,’ [insert group name] chairperson, [insert name] says.

‘As well as being a healthier, greener alternative to driving, walking saves people money, gives them a chance to get to know their neighbours, encourages local shopping and helps make streets safer.

‘Local traders benefit too – research indicates people who walk to the shops spend more money and make more shopping trips than people who drive. And fewer cars on our road means less money needs to be spent on road maintenance, and it also cuts traffic accidents.’

Already, [insert group name] have taken some active steps to encourage local walking, including;

· [insert ideas like neighbourhood working bees or street parties, or other ideas from the ‘getting active’ section.]

‘We would welcome anyone who is interested in walking to come and get involved,’ [insert name] says.

‘And we’re also starting to think about how we can work with other groups, such as local traders, VicRoads and [insert local council name] to make our vision a reality.

‘Although we can’t do everything ourselves – some things will require more money and resources than our group can muster – we do believe that we can be a force for positive change in our community.’

[End media release with a call to action – such as an invitation to a community event, or a contact number, email or website interested people can use to get in touch. 

Also provide spokesperson contact details, including a name, phone number and email address, in case the media want to follow up the story.]
